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Disclaimer

© AM Best Company (AMB) and/or its licensors and affiliates. All rights reserved. ALL INFORMATION CONTAINED HEREIN IS

PROTECTED BY COPYRIGHT LAW AND NONE OF SUCH INFORMATION MAY BE COPIED OR OTHERWISE REPRODUCED,

REPACKAGED, FURTHER TRANSMITTED, TRANSFERRED, DISSEMINATED, REDISTRIBUTED OR RESOLD, OR STORED FOR

SUBSEQUENT USE FOR ANY SUCH PURPOSE, IN WHOLE OR IN PART, IN ANY FORM OR MANNER OR BY ANY MEANS

WHATSOEVER, BY ANY PERSON WITHOUT AMB’s PRIOR WRITTEN CONSENT. All information contained herein is obtained by AMB

from sources believed by it to be accurate and reliable. Because of the possibility of human or mechanical error as well as other factors,

however, all information contained herein is provided “AS IS” without warranty of any kind. Under no circumstances shall AMB have any

liability to any person or entity for (a) any loss or damage in whole or in part caused by, resulting from, or relating to, any error (negligent or

otherwise) or other circumstance or contingency within or outside the control of AMB or any of its directors, officers, employees or agents in

connection with the procurement, collection, compilation, analysis, interpretation, communication, publication or delivery of any such

information, or (b) any direct, indirect, special, consequential, compensatory or incidental damages whatsoever (including without limitation,

lost profits), even if AMB is advised in advance of the possibility of such damages, resulting from the use of or inability to use, any such

information. The credit ratings, financial reporting analysis, projections, and other observations, if any, constituting part of the information

contained herein are, and must be construed solely as, statements of opinion and not statements of fact or recommendations to purchase,

sell or hold any securities, insurance policies, contracts or any other financial obligations, nor does it address the suitability of any particular

financial obligation for a specific purpose or purchaser. Credit risk is the risk that an entity may not meet its contractual, financial obligations

as they come due. Credit ratings do not address any other risk, including but not limited to, liquidity risk, market value risk or price volatility of

rated securities. NO WARRANTY, EXPRESS OR IMPLIED, AS TO THE ACCURACY, TIMELINESS, COMPLETENESS,

MERCHANTABILITY OR FITNESS FOR ANY PARTICULAR PURPOSE OF ANY SUCH RATING OR OTHER OPINION OR

INFORMATION IS GIVEN OR MADE BY AMB IN ANY FORM OR MANNER WHATSOEVER. Each credit rating or other opinion must be

weighed solely as one factor in any investment or purchasing decision made by or on behalf of any user of the information contained herein,

and each such user must accordingly make its own study and evaluation of each security or other financial obligation and of each issuer and

guarantor of, and each provider of credit support for, each security or other financial obligation that it may consider purchasing, holding or

selling.

Regulated by the Dubai Financial Services Authority as a Representative Office.
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Emerging markets in context

March 2018            
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(index)

Africa Europe Latin America Middle East Asia Advanced Markets

• Emerging markets still very 

small 

• Only Asian markets generate 

significant volumes of 

business

• Growth of emerging markets 
greatly outpaces that of 
mature markets

• Growth of Middle Eastern 
market above that of other 
emerging markets

Global Insurance Market
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Indications that many emerging markets are 

underinsured

March 2018            
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LIFE / NON-LIFE SPLIT OF SELECTED Markets
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Benchmark

• Varying levels of acceptance of life business. Russia and 

GCC Markets with lowest life penetration.

• Indications that many of the BRIC non-life Markets are 

underinsured.

• Most Emerging non-life Markets dominated by 

compulsory covers and medical.

60%

14%

58%

80%

3%

54%

58%

40%

86%

42%

20%

97%

46%

42%

0% 25% 50% 75% 100%

Far East

GCC

China

India

Russia

Brazil

Mature

Life Non-Life



5 28 February 2019DWIC 2019

Significant differences among emerging markets

March 2018            
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MARKET SIZE AND POTENTIAL

• Most emerging 

markets provide 

greater growth and 

profitability potential 

than mature markets

• There are profitable 

segments / clients 

even in most 

challenging markets

• Size, regulation and 

national borders of 

some markets may 

deem them 

uneconomical for 

expansion


